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Brexit signals a potential threat to the recruitment of European students, leaving a 
recruitment gap to fill. The USA is a market where domestically, students are used to 
paying high tuition. 

Despite the rises in UK international fees, the cost of UK higher education for an 
American student remains a competitive alternative. A Trump presidency is also 
encouraging more US students to consider education in a more liberal environment.

Boost your American student recruitment and 
offset the impact of Brexit

SUBSCRIBERS GAIN ACCESS 
TO A COMPREHENSIVE MARKET 
RESEARCH PROGRAMME

How to pitch tuition fees and scholarships

Segmentation – who to target

Channels – how to engage prospects effectively

How to develop a winning brand positioning

Programmes – appealing curriculum, experiences, 
skills and accreditations

Valued experiences to shout about

Augmented service expectations that optimise 
appeal

The role of JYA and summer school programmes in 
downstream PGT recruitment

Web: www.theknowledgepartnership.com

Delivered in association with Stamats, the leading 
higher education marketing agency in the USA



Combining UK and USA based research and analysis, we tackle key questions including:
• Are there specific course types that act like a magnet to US students?

• What motivated US students’ decision to study abroad and to choose the UK as a study destination? 

• How do US students/alumni rate their experience and would they recommend the UK? What has surprised US 
students about the UK and their Higher Ed experience – both positive and negative?

• How do US students assess value? How do UK fees and costs stack up against domestic US tuition and costs 
across a range of HE providers? 

• What is the image of UK higher education amongst the key US audiences? Which UK higher education brands 
have market traction? 

PROGRAMME COMPONENTS

Analysis of the achieved UK market for US students 
- application and enrolment patterns of USA students in 
the UK, complemented by a short literature review. 

Primary research with current US students and 
alumni at subscriber universities – undergraduates, 
postgraduates, exchange and summer school students.

Interviews with international officers and US faculty 
at subscriber universities delivering experienced 
perspectives on the issues and challenges.

An insider view of the US Higher Ed market - key 
drivers shaping demand and supply in the USA.

US prospective students’ perspectives on the UK 
- insight into the profile of the “most likely to consider” 
segments.

Added-value UK-based Subscriber Summit - exclusive 
summit with presentations and discussions of the 
findings and implications delivered by the researchers 
and US market experts. Includes free one-hour clinic with 
Stamats marketing experts.

KEY RESEARCH QUESTIONS ANSWERED:

FOR MORE INFORMATION:

Amy Ross - Graduate Insight Analyst

Email: collectiveintelligence@
theknowledgepartnership.com
Tel: +44(0)113 243 0597
Web: www.theknowledgepartnership.com/
products/collective-intelligence

Formed in 2004, The Knowledge Partnership is an international consultancy that 
specialises in research, marketing, communications and strategy development in 
the education sector. We have an established reputation for delivering effective, 
hard-hitting advice that is specific to client needs and market environments. Our 
consultants are all professional specialists and committed to the value of both 
marketing and education.

PRICING

Gain all the essential insight needed for less than the 
fees generated from a single student study year!

The cost of the full programme is £8,000 + VAT

Individual reports will also be available for pre-order:

Analysis of the achieved UK market for US students: 
£2,000 + VAT

US prospective students’ perspectives on the UK: 
£3,000 + VAT


