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Introduction 

An opportunity to subscribe to an exclusive research programme, 
delivering insight about the most significant market segment that 
will shape demand for UK higher education for decades to come. 

 
Why is the BAME segment so critical? 
 

No cap, falling school-leaver numbers, uncertainty over EU students, increased 
commercial HE provision - we all know that the next 5 years are going to be 
competitive in terms of student recruitment.  
 
But what we also know is that the BAME population is growing and that each year 
the proportion of UCAS applicants from these communities will increase.  
 
25% of home UG applicants and enrolling students are BAME, and this will rise. 
Two-thirds of UG students studying in London who are from the capital are already 
from a BAME background.  
 
For those universities that can align their brand, portfolio and experience 
appropriately, there is much to be gained in terms of access, diversity and healthy 
recruitment.  
 
So here lies a significant opportunity, but there are threats too.   
 
BAME students are not as satisfied as others, they are more at risk of dropping out 
and their DLHE data is less positive. With the TEF arriving, this represents a 
potential institutional risk. For those championing an inclusive, highly educated 
society, it poses a deeper challenge. 
 

 
A comprehensive, value-for-money research programme  
 
Collective Intelligence is TKP’s syndicated research projects. Previous projects have 
explored the growing role of parents in applicant choices, and the impact of Brexit on 
EU student numbers. 
 
In this surprisingly under-researched area, only a collective approach to evaluating 
the BAME higher education market can provide a value-for-money solution, 
integrating qualitative and original survey-based data with secondary evidence.  
 

This programme will help to position your institution in the vanguard of 
engaging BAME students. It will deliver the insight needed to shape both your 
core and augmented service offer, and your recruitment communications.  
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Key research questions 

Some of the research questions the programme is designed to address 

include: 

• What are the underlying population trends, the geography of the BAME 
population and patterns of BAME student migration? 

 

• What is the ethnic profile of UK institutions, in the context variables such as 
mission, status, location and subject footprint? Who punches above their 
weight? 

 

• In what ways do patterns of enrolment by subject and course type vary across 
the main ethnic groups? How can these patterns be explained and what are 
the implications for portfolio management and programme propositions? 

 

• Do different ethnic groups have fundamentally different attitudes to higher 
education and if so why? Do such differences manifest themselves in their 
university preferences and choices? To what extent is there an alignment 
between the preferences of international and domestic students from similar 
ethnic backgrounds? 

 

• Are there barriers or issues relating to higher education that disproportionately 
concern specific ethnic groups? What solutions do participants offer? 

 

• What factors drive choice within each ethnic group? Are certain channels and 
influencers more critical for some? What role do league tables, credentials 
and quality/employability signals have?   

 

• What patterns can be determined from an analysis of NSS data relating to 
BAME student experience? How do BAME students fare on their courses? 
What are the lessons for admissions and transition practices, and for those 
managing the student experience? 
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Programme Components 

A rounded and in-depth programme of original research culminating in an 
exclusive integrative summary with recommendations. 
 

The demographic context will be revealed by analysis of official population 
data.  

 
Data analysis of the BAME student segment.  TKP will evaluate the 
application and enrolment patterns by ethnicity including trends by subject 
and course types, individual HEIs and regions, level and mode of study. 
Comparative analysis with overseas students of a similar ethic composition 
will be completed. Travel to study will be mapped.  
 
A review of professional and academic literature will place the data 
findings into context and help us to explain some of the wider results. Here we 
shall include evidence from market research, published studies and academic 
papers on race, education and career choices. Practice on reaching out to 
minority student groups in the USA will also be included, where the focus is 
on the Hispanic population. 
 
Analysis of how well BAME students fare on-course will draw on evidence 
from the NSS, DLHE and the HESA student record. This module will also 
examine employment and further study outcomes. 
 
Qualitative research will engage groups of prospective students drawn 
from each of the main ethnic communities, from at least three distinct 
geographic locations. This will be complemented by qualitative research with 
first and final BAME year UG students in a sample of subscriber 
universities. 
 
An online survey of students at subscriber institutions will be the final 
component, including a control group of British White respondents. We will 
explore how and to what extent ethnicity is a basis for a segmented approach 
to marketing or service delivery. Where samples permit, data from your own 
students will be supplied for additional internal analysis. 
 
A short exclusive executive report will be produced drawing together the 
main findings, implications and recommendations. This will be written with 
various key institutional players in mind, highlighting aspects relevant to each 
– such as marketing, employability, senior management, heads of academic 
departments, etc. Issues that would benefit from further in-house research will 
be flagged too. 
 

Key benefits  
 

• Comprehensive independent analysis of this critical segment of the student 
market delivering public affairs, institutional strategy and marketing value. 
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• A shared service delivers fantastic value-for-money due to economies of scale 
and access to otherwise unobtainable student samples. 

 

• Delivered by a research team with both a professional HE marketing and 
academic perspectives.      
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Prices and how to subscribe 

The cost of the full programme is £5,000 + VAT 
 
We are seeking a minimum of 10 subscribers. 
 
Please read the terms and conditions before formally committing 
We require a PO Purchase Order number before the end of August 2017 to be 
formally enrolled into the programme. 
 
Subscribers will be invoiced in two parts, at the start and end of the programme. We 
can split the value of the invoice, or accept two separate POs, to suit client 
preferences. At least 50% must be paid at the start (£2,500 plus VAT). The price 
includes all direct costs. 
 
You can subscribe by completing the form at the end of this document or by 
completing the online form that can be located on our website. A PO number 
can be supplied later, but before the end of August: 
 
http://www.theknowledgepartnership.com/products/collective-intelligence/ 
 
If you wish to express informal interest in the programme or if you have further 
questions, please email Bethany.smith@theknowledgepartnership.com using the 
header “BAME Research”. 
 

Deliverables 
 
The following is based on attracting 10 or more subscribers. 
 

Component Deliverable 

Data analysis and literature review Report 

Student experience – DLHE/NSS etc. Report 

Primary research – current & prospective students Report 

Executive integrative report & recommendations Report 
 

  

http://www.theknowledgepartnership.com/products/collective-intelligence/
mailto:Bethany.smith@theknowledgepartnership.com
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The Research Team 

Project Director 

 

Research Consultant 

 

Qualitative Researcher 

 

Project Manager 

  

David Roberts the MD at TKP has been researching HE 

student markets for the past 30 years.  

David grew up and worked in multicultural Leicester. He has 

published studies on the student experience, the impact of 

tuition fees on access and the socio-economic composition 

of UK higher education.    

 Dr Aftab Dean is the Deputy Director of the DBA at Leeds 

Business School.  

He spoke about BAME student satisfaction at the HE Market 

Insight conference in 2016.  His research interests include 

social responsibility, governance, branding, student 

engagement and corporate reputation. Dr Dean has twice 

been commissioned by the HEA to analyse the NSS full 

dataset and his findings have shed new light on the factors 

that influence student satisfaction. 

Sarah Askew is a qualitative researcher with over 12 years of 

experience running primary research projects for clients 

across the commercial, public and education sectors (including 

O2, Lloyds Banking Group, the NHS, Education Leeds, etc) 

and with audiences including students, parents, employers, 

professionals and senior stakeholders.  

Sarah led a master-class in qualitative research at the 2016 

HE market insight skills academy. 

Each Collective Intelligence project has a dedicated project 

manager to liaise with clients and the delivery team to ensure 

the smooth running of activities. 

Bethany Smith is a member of the TKP research team. A 

Sociology graduate from the University of Leeds, she will lead 

on the secondary data analysis and literature reviews. 
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Terms and Conditions 

Prices 
The price to subscribe is £5,000 + VAT.  
 
Report 1 (secondary data analysis and literature review) will be made available as a 
standalone report to non-subscribers at a fee of £1,500+VAT. 
 
Invoicing and payments 

Subscribers will be invoiced twice, once on receipt of order and once when the 
deliverables have been supplied. 
 
The first invoice will be for at least 50% of the fee (£2,500 + VAT) but may be more 
by mutual consent to meet client needs. 
 
The terms are 28 days. A surcharge may be added if the invoice is not paid on time. 
 
Subscription 
Subscription will be open until the end of August 2017. It is restricted to university 
sector HE providers in England and Wales. 
 
To confirm subscription a university must complete the subscription form (print or 
online) and agree to provide an authorised PO number. 
 
The pricing and delivery model for the project is predicated on 10 subscribers. The 
Knowledge Partnership (TKP) commits to delivering the report covering data 
analysis and the literature review regardless of the number of subscribers (value = 
£1,500). Other components of the programme are dependent on attracting a viable 
number of subscribers. 
 
In the event of there not being a viable number of subscribers for the programme as 
outlined, TKP will discuss a revised programme with committed subscribers to seek 
a mutually agreeable outcome. If this is not possible or feasible, subscribers that 
have been invoiced will either receive a credit note for the outstanding balance 
(invoiced value - £1,500+VAT), or a refund whichever the client prefers. 
 
Intellectual property 
The research instruments and the reports produced as part of the programme 
remain the intellectual property of TKP.  
 
Subscribing universities are free to reproduce and circulate the reports produced by 
this programme to their staff without permission.  
 
Where evidence from the programme is used in reports, papers or communications 
to third parties, the source must be acknowledged and formally cited. 
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Deliverables 
Subscribers will receive a suite of 4 reports: 
 

1 Data analysis and literature review Report 

2 Student experience – DLHE/NSS etc Report 

3 Primary research – current & prospective students Report 

4 Executive integrative report & recommendations Report 

 
Report 3 will be customised to include relevant benchmark data. 
 
Confidentiality and data protection 
In the reports the list of subscribers will be identified so that readers can effectively 
interpret the findings. However, no specific reported findings will be assigned to any 
specific subscriber university. 
 
Personal data held by TKP will be secure and handled in line with current law and 
guidance.  
 
Publicity 
Subscribers allow their university name to be published both in final reports and in 
publicity designed to generate additional subscribers, so to optimise the viability of 
the programme. 
 
TKP reserves the right to produce limited communications to publicise the findings 
from the research. This will also identify subscribing universities as a means of 
indirectly highlighting their commitment to BAME students. Copies will be provided to 
subscribers for their own use with internal and specific external media. 
 
Subscriber Obligations 
The programme of research will only be feasible with practical support from 
subscribers. Subscribers commit to the following: 
 

• Recruiting current BAME students to a broad specification provided by TKP. 
Providing a suitable room for the group activity. Providing any student 
incentives deemed necessary. 

 

• Circulating two emails to all BAME students at the institution, with links to the 
online surveys. Simultaneously to do the same to a random sample of other 
students (control group).  
 

• Providing timely responses to any communications about the project, and 
specifically when being consulted about the scope of the qualitative or 
quantitative research instruments. The consultation period will be time limited 
to ensure the programme keeps to the timetable. 
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Indicative Timeframes 

 

Element Research Period Report 

Secondary and literature review July-October October 2017 

BAME experiences and outcomes December-
February 

February 2018 

Qualitative research – prospective 
students 

January-February  
March 2018 

BAME student survey (and control 
group) 

January-February 

Qualitative undergraduate student 
research 

February-March 

Summary report N/A April 2018 

 
Other TKP research you may be interested in: 
 
TKP anticipates the issues and markets that are of interest to the UK higher 
education sector. We have an annual programme of research to keep us at the 
leading edge of market insight. 
 

• The USA student market (subscriptions now open)  
Amy.ross@theknowledgepartrnership.com 
  

• Study destinations – how universities market locations, how location shapes 
brand image  

• UK Second campuses – analysis of markets and marketing (including an 
analysis of London branch campuses)  
Laurence.Lindars@theknowledgepartnership.com 
 

• The EU student market (research complete, reports available) 
Lisa.bould@theknowledgepartnership.com 

  

mailto:Amy.ross@theknowledgepartrnership.com
mailto:Laurence.Lindars@theknowledgepartnership.com
mailto:Lisa.bould@theknowledgepartnership.com
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-------------------------- Subscription Form ------------------------------ 

I am authorised to confirm that we wish to: 

 Subscribe to the Ethnic Minority student market research programme: £5,000 + VAT  
 

 

Name  
 

Position  
 

University/Institution  
 

Email  
 

Direct Telephone Number  
 

Purchase Order Number  
 

Name & Address for Invoicing 
 

 
 
 
 

Project Contact* Name & Email 
 

 

 

*This should be the contact with whom TKP should liaise regarding the execution of the 

research. 

Please include below any additional instructions, for example, your preferred schedule of 
invoicing.  
 
 
 
 
 
 
 
 
 

 

Please post or email the form to: 

Bethany.smith@theknowledgepartnership.com 
The Knowledge Partnership 
9 Somers Street Leeds LS1 2RG  
0113 2430597 

mailto:Bethany.smith@theknowledgepartnership.com

